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Top 20 Product Categories
(% of total television ad spending)

Restaurants 5.35%
4 51%Passenger Cars-Factory

Telephone Companies
Motion Pictures

Pharmaceuticals

4.51%
3.83%

3.21%
2.87%

2 81%Light Trucks & Vans-Factory
Department Stores

Auto Insurance
Miscellaneous Professional Services

Direct Response Products

2.81%
2.47%

2.21%
2.18%

1 93%Direct Response Products
Miscellaneous Retail

Household Furnishings & Appliances
Miscellaneous Organizations

Political & Unions

1.93%
1.82%

1.60%
1.34%
1.31%Political & Unions

Credit Cards
Religious & Charitable

Schools/Seminars
Beer & FABs

1.25%
1.18%
1.17%
1.12%

1 02%Passenger Cars-Dealer
Candy & Gum

1.02%
0.94%

Source: Nielsen AdViews/Monitor-Plus, January-December 2010.  The Beer & FAB category represented 1.12% of total television dollars in 
2010 (including Network, Cable, Local Spot and Syndication). 


